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Abstract 
 The paper inquires the Romanians’ ethno-image spread-out by the national press, by looking into the content of the 
media message and underlining the fact that when referring to the Romanian people mass media reinforce the ethno stereotypes 
and induce a negative component of the image. This representation becomes social and has a high influence in the way 
Romanians see themselves as a group. Our analysis is based on a particular content analysis methodology, image indicators 
system, with which we measure the image levels of the Romanian people through the help of an evaluation grid established 
according to the desirable image of the Romanians: historical, national, social, political, economical, financial, cultural, 
confessional, human, European.  This evaluation grid was used for monitoring all the media articles encountered in the most read 
online newspapers in Romania during 2011 and 2012. We can say that the content of the ethno image is strongly connected with 
the characterizations and labels used by the mass media, so our paper’s goal is to find out how the image of the Romanians is 
being shaped and spread out by the media.  
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1. General overview 
 
Generally, representational structures, imagological processes depend on the way a society is articulated. 
Departing from this premise, our paper intends to identify the main stereotypes of Romanians found in the 
mainstream media in 2011-2012. The imagological construction of a people is based on categories, stereotypes, 
prejudices and social labelling, positive as well as negative, which once created and spread become emblematic for 
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the way they are perceived. Although, often, all of these imagological elements are difficult to define and 
differentiate, they contribute to creating the social image and the specific defining features of a people and the way 
they think and act. In that sense, the stereotype can be described as a general idea about a people or a group, 
regardless of whether there is an ethnic component or not, the idea most of the time is an exaggeration and a 
simplification. Existing a priori of any deeper judgement call, the stereotype is lasting in time and resistant to 
change, without without being withdrawn from becoming. We are speaking of a preconceived idea, not based on 
precise data, but that becomes true for the members of a community, being defined as a persistent cliché or a way of 
looking at things. The relationship between identity and image is complex as it is a dynamic process, constantly in 
the making, for as long as identity is manifested through image and the image implicitly transmits identity.  
According to Lippmann [1] the individual thinks and imagines the world through patterns, which transform 
into predefined representations through which the individual makes a certain selection of information coming from 
the social environment. From this perspective, the personal experiences of individuals are essential in defining 
stereotypes and prejudices or the way in which groups are labelled. Stereotypes are interconnected with the 
expectations of individual or groups, seeing as they are a special case of social knowledge and at the same time 
natural and spontaneous forms of categorization.  
Shelley E. Taylor proposed a category approach to stereotypes claiming that they depend on categories, as 
a result of a complex and dynamic process through which the individual extracts information from the environment, 
organizes it and gives it meaning. Therefore, stereotypes can be conceived if as characteristic elements attributed to 
a category being activated in certain contexts through the labelling process. “the systems through which information 
is organized in categories are structural, the ability of individuals to use them is incredibly changeable and depends 
greatly on context”[2]. 
From the perspective of Gordon W. Allport the stereotype is not identified with a category which may have 
a neutral character, while the stereotype contains positive or negative images that surface following attributes and 
characteristics exhibited in different situations. “Whether favourable or unfavourable, a stereotype is an exaggerated 
belief associated with a category”[3] which acts as a true selection mechanism that individuals employ when 
processing reality. Therefore the stereotype brings together a series of characteristics considered relevant which best 
describe the group. It is interesting though that most often contain more negative connotations than positive ones. 
Recent analysis of stereotypes shows that they are grouped around two large themes, the first related to the 
competencies of individuals and the second to the possibility of approaching them. For example, the stereotype that 
Romanians are hospitable offers no certainty that all Romanians are hospitable, and neither does it offer any 
information on the lack of hospitality among other people. Therefore, the stereotype functions according to flawed 
logic, while at the same time being true and false (there are inhospitable Romanians, as there are other hospitable 
peoples, as this is not a characteristic exclusive to Romanians).  
Through social communication, stereotypes come alive, gain real substance in relation to a concrete 
situation, are activated through symbol-words uttered in a certain context. Symbols and the representations we find 
within stereotypes transmit essential information, defining for a certain social group. For this reason, the invention 
of traits specific to a people must be made through the analysis of the way in which the media transmits, directly or 
indirectly, certain messages regarding social labelling.  
Our paper has three main objectives in analysing the Romanians’ etno-image: the image within the media 
message, the levels of the Romanian people's image and the image on the margins of ethnicity and citizenship. In 
that sense our study will refer to 2011, which is seen as the year if social disillusionment, when Romanians were 
perceived as an apathetic people, resigned with political decisions and austerity measures adopted following the 
financial crisis. Although there were some forms of protest, they were isolated and satirized by the political class, 
without major social impact. This year actually confirms the trend in recent years that the lack of civil action and 
own themes have contributed to creating a negative image regarding stereotypes of Romanians. Thus, we find most 
often phrases such as “It can only happen in Romania,” Romanians are condemned or Romanians are a coward 
people. Throughout our studies these labels were confirmed and validated, indicating a far larger number of negative 
than positive attributes regarding the ethno-stereotypes of Romanians through the analysis of media messages. The 
year 2012 was however surprising since the majority of stereotypes of Romanians seemed to be invalidated. The 
protests started at the beginning of 2012 revealed a people capable of reacting, defending rights and taxing political 
decisions. Since it was n electoral year, with local and parliamentary elections, these actions were considered 
alarming from a sociological standpoint since electoral strategies needed to be revised. In fact, old stereotypes of 
Romanians which had been hidden in their potential form were activated: the polenta is exploding, the glass has 
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filled which during recent years seemed to no longer be valid. The comparative analysis of the two years, 2011 and 
2012, can be seen as contradictory since it highlights apparently opposite traits, seeing as Romanians are labelled as 
cowards and brave, peaceful and violent, pessimists and optimists. All of these contradictory associations show that, 
at the level of stereotypes, Romanians do not yet have a well defined identity and that depending on context they 
relate to they are capable of revealing previously unseen facets. Strongly influenced by the religious factor, 
Romanians are often seen as an obedient people, resigned to destiny, incapable of facing and resolving problems, 
preferring instead to delay them or wait for the appearance of a leader gifted with supernatural powers. On the other 
side, Romanians have demonstrated on various occasions that there are limits to their social obedience, that they can 
have initiative, they are creative in identifying solutions and are patriots. In fact these opposing labels are not also 
contradictory, but instead show us that we are dual beings, and certain traits manifest in certain contexts, thus 
denying or confirming certain prejudices regarding the way they think and act.  
 
 
2. Analytic methodology 
 
 In our study regarding ethno-stereotypes of Romanians we will use an analysis grid based on the desirable 
image of the Romanian people which is described through some image indicators and sub-indicators[4]. Essentially, 
this analysis grid is meant to identify the image levels of the Romanian people, as they are highlighted by the 
Romanian press, in order to see what the ethno-image transmitted by the press is and what the labels applied to 
Romanians are. Therefore, we analysed the Romanians’ image released by the media in 2011 and 2012 in order to 
compare the indicators, both quantitative and qualitative. Thus we monitored two main newspapers, “Adevărul” and 
“Jurnalul Naţional,” online editions, for the two years. We established both positive and negative image indicators. 
The evaluation gird contains 10 dimensions: Historical, National, Social, Political, Economical, Financial, 
Cultural, Confessional, Human, European. Following the monitoring we will establish the visibility of each 
dimension as well as the connotations within stereotypes. The comparative analysis will allow us to check if the 
same defining indicators remain for stereotypes of Romanians, if there are differences at the quantitative and content 
level or if there are new patterns of social framing.  
 
3. Data analysis 
 
 Departing from the system of indicators to analyse the elements of the ethno-image of Romanian people, 
our paper intends to identify the weight of each dimension within the image of the Romanian people transmitted 
through the press and to highlight the stereotypes conveyed by the press in the mainstream media. The positive or 
negative visibility analysed comparatively at the level of 2011 and 2012 allows us to verify if there are certain 
stereotypes more frequently used and transmitted as well as if their weight differs depending on the socio-political 
context we are referring to. If 2011 was a year of economic crisis when the harsh measures adopted by the 
government were felt, 2012 was a year of turmoil both from the perspective of social movements (the protests 
during the beginning of the year) as well as the political ones (two types of elections, local and parliamentary ones, 
as well as the second recall of the president) thus generating instability and changes at the political level. From data 
gathering we selected a total of 462 articles, 187 articles from 2011 and 275 articles in 2012. The distribution within 
the two newspapers was unequal: if in 2011 “Adevărul” had 85 articles, and “Jurnalul Naţional” 102, in 2012 we 
noted an increase due to the fact that this was a year with many political events, 104 in “Adevărul” and 171 in 
“Jurnalul Naţional”. Nevertheless, although there is a significant number of articles, the general tendency was 
negative at the level of the transmitted image in the media messages: -64.43% compared to 35.57%. Therefore, 
when referring to the Romanian people the press sent negative image elements and accented stereotypical labels.  
 From a quantitative point of view the distribution of the 10 dimensions is unequal, the smallest percentages 
registering the following dimensions: cultural, confessional,  financial and historical. Regarding the other 
dimensions we must note that although they had high visibility, it was predominantly negative. For example, the 
European dimension was increasingly registering in 2012, with a visibility of 7.52% compared to 4.46 in 2011. 
Nevertheless the messages sent were by and large negative, due to the recall of Traian Băsescu, to the president-
premier conflict and the tensed relationship with the European Union. Of interest is also the distribution of the 
social, political and economic dimensions. These dimensions are in an interdependence. If in 2011 the political 
(27.48%) and economic (24.77%) dimensions predominated due to the particular economic context, in 2012 the 
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political (32.57%) and the social (14.48%) captured the ethno-image through the media, leading to lower levels for 
the other dimensions. As evidenced in figure 1, the visibility of the economic dimension increases when the political 
dimension decreases and vice-versa. 
 
 
Figure 1 Romanians' ethno-image levels in national press in 2011/2012 
 
 With regards to the positive-negative tendency of the ten indicators we can observe differences by 
considering the two analysed years. In 2011 the largest positive percentages were registered by the European, 
confessional and cultural dimension with over 80% and the negatives were the political (-77.18%), financial       (-
57.25), economic (-68.78%) and human (-60.97) dimensions. This is justified through the difficult economic context 
and the politically assumed austerity measures which were harshly criticised. It is interesting that the human 
dimension was negatively highlighted with the other three dimensions, which also points to a strengthening of 
ethno-stereotypes of Romanians. We often found phrases such as “This is Romania; only in Romania can something 
like this happen; Romanians: last in the good and first in the bad; Romanian employees are guided day by day by the 
principle of it's fine like this. Therefore the disappointment regarding the political class hides, in fact, a 
disappointment towards their own people and the way it which it relates to the problems it is faced with.  
 The new context brought by 2012 strengthened many of the stereotypes of Romanians that were so far only 
in a potential state so that their visibility was heightened within the media. If Romanians were generally perceived 
as being obedient to those in government, in 2012 the majority of stereotypes were invalidated. We found this within 
justifications such as: We Romanians, probably we are ethno-genetically structured this way, we don't take radical 
decisions until the last moment; Romanians have learned to obey speciously; Romania has begun boiling; Romania 
boiled over, over night since the proverbial patience of Romanians broke. We observed that the majority of 
dimensions registered high negative visibility: -85.12% for the political dimension (the feeling of fatality was 
surfacing primarily rooted in the state of politics authorities do not take true commitments and objectives are more 
like intentions; Romania looked during weekend nights like an unguided country) -65.80 for the economic 
dimension (for over 20 years, Romanians have worsened and live less and less well),-63.20% the human dimension 
(Romanians regularly do not read the laws that regard them; the Romania of the shifty), -57.13% for the national 
dimension (history has tough us to be unreliable; Romania as a nation has refused to follow its interests; Romania 
the country of strategies coming head to head) and -56.77% for the European dimension (Romanians have had 
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enough of being sent in the corner of Europe; Romania seen as a victim of a gradual erosion of democracy). 
 
 
4. Conclusions 
 
 Our study highlights that the image elements of Romanians sent trough the press in 2011 and 2012 have a 
predominantly negative visibility. Thus, the ethno-image transmitted through the press has important negative 
elements and presupposes a rehashing of stereotypes of Romanians, thus underlining a less favourable image. 
Romanians want bread and circus, the polenta is not exploding and history has taught us to be shifty are just some 
of the labels the press popularised about Romanians and which shaped a negative visibility of the elements of the 
ethno-image. The most important context elements of this visibility are the protests in 2011 and particularly those in 
2012. these events generated high visibility for the ethno-image, employing a series of stereotypical labels to 
describe Romanians and their actions.  
 Another aspect highlighted by our study is the connection between the economic and political dimensions. 
As shown by the monitoring data, these two dimensions are highly visible and largely captured the media's attention 
in regards to the Romanian people. Aalso, it is important to note the fact that the most important dimension for the 
ethno-image of the Romanian people – the human dimension – had negative visibility and was constructed on 
elements taken from stereotypes, labels specific to prejudices and abusive generalisations. The human dimension in 
the case of our research is one of the most interesting facets of the image, both from the perspective of the 
importance it holds for the ethno-image and for the way media visibility is structured. Our later research t the level 
of Romanians' perception of their own ethnic group will highlight the way the negative visibility of this dimension 
and the importance of the political dimension has in structuring the ethno-image transmitted by the press and has 
influenced the way in which Romanians relate to the Romanian people and which are the negative elements 
composing the ethno-image.  
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